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RISE OF RETAIL MEDIA NETWORKS AND IN-STORE RETAIL MEDIA

TRANSFORMING STORES AND RETAIL-ADJACENT

ENVIRONMENTS INTO ADVERTISING POWERHOUSES

Physical stores as major media channel
"l“ The "new TV" for mass-reach advertising,
m leveraging fast reach and high attentiveness

Advantages of in-store retail media
Provides scalability in sales lift measurement,
programmatic targeting and closed-loop
measurement

Next steps
Brands diversify from linear TV and test in-store
media screens

KEY STATS

Benefits over linear TV
@ In-store video and audio offers contextual
relevance and proximity to purchase

Shift in advertising dynamics
Brands seek more effective ad spend alternatives

Digital out-of-home (“DOOH")

accelerates retail media success
Seamlessly integrates promotions, influences
purchase decisions and extends online presence

RETAILERS INVESTING ACROSS IN-STORE DIGITAL MEDIA(P)

(a) | Total U.S. retail media ad spend in
$46B 2023

(a) | Estimated U.S. in-store retail media ad
$240M spend of 2023

0.5% Percentage of total U.S. retail media ad
° spend that went to in-store ad spend

33%

9%

2022 2023

In-store retail media will be the "new TV"

Sources: Adweek, Insider Intelligence, and Merkle.
S LOM - N a) Insider Intelligence.
RTNERS b) Merkle 2023 Retail Media Research Report.
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TOP IN-STORE RETAIL MEDIA NETWORKS ON SOLOMON'S RADAR

WE VIEW AND DEFINE IN-STORE RETAIL MEDIA NETWORKS AS ANY DOOH OR PLACE-BASED
NETWORK WITHIN BRICK-AND-MORTAR RETAIL STORES OR IN RETAIL-ADJACENT ENVIRONMENTS
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Cooler Screens

Digital Jukeboxes Electronic Darts TV Advertising — Office / Residential OOH Advertising Retail - Grocery and Advertising — Rideshare
Global: 30k+ Locations Machinesl Various Global: 54k+ U.S.: 12k+ Airport Convenience U.S.: 58k+ Screens
Global: 30k+ Screens Global: 65k+ Locations Screens® Screens(© U.S.: 10k+ Screens

P ruemezary  GroceryTV. — @STV loop o (0700 EMINCM  OUTFRONT/

Gas Stations Retail — Grocery Gas Stations TV Advertising — Retail — Point of Sale Cinema OOH Advertising
U.S.: 7k+ Screens U.S.: 21k+ Screens U.S.: 220k+ Screens Various U.S.: 25k+ Screens U.S.: 18k+ Screens U.S.: 22k+ Transit
U.S.: 33k+ Screens(d Screensl®)
SCREEN 7
patiertpont®  PIRIN recchftv]  redbox. SV $ terraboost
Medical Retail — Various TV - Airports Movie Distribution Cinema Music / Video — Various Retail - Various
U.S.: 35k+ Locations!f Global: 160k+ Global: 2k+ Screens U.S.: 28k+ Kiosks U.S.:14k+ Screens  Global: 140k+ Locations U.S.:120k+
Screens Kiosks'9)

TouchTunes {UMDOOH x""{;féLDL'ITY vibenomics t:%:7 Walmart &u | [cymTV]

AMOOD:MEDIA COMPANY o’ b *e Connect
Digital Jukeboxes Retail — Restaurants Various Media - Various Retail Media Network Fitness Centers
Global: 65k+ Locations U.S.: 6k+ Screens U.S.: 23k+ Screens Global: 500k+ Locations U.S.: 170k+ Screens Global: 73k+ Screens

Sources: Publicly available information and Solomon estimates as of April 2024, including Geopath.

Note: Not all U.S. retail media networks (e.g., Albertson’s, Kroger, Target) disclose digital screen counts or location counts.

a) Arachnid 360 was acquired by TouchTunes in February 2024.

b) Figure includes 20,755 screens in North America, as well as 33,778 screens in EMEA, that display content only.

c) Figure represents Clear Channel Outdoor’s Airports segment display count in the U.S. and the Caribbean as of December 31, 2023, per 10K filing. Clear Channel has
numerous assets in and around retail; however, this data summary focuses only on its U.S. Airports segment.

d) Figure represents digital screens on Loop Media’'s owned and operated platform (“O&O Platform”) and excludes digital platformms owned and operated by third parties
as of December 31, 2023, per 10Q filing.

<, e) OUTFRONT has numerous assets in and around retail; however, this data summary focuses only on its U.S. Transit segment.
400 S LO N f) Represents the number of physician offices containing PatientPoint displays; most locations contain multiple screens.
R g)Majority of Terraboost kiosks are static (non-digital).




DISCLAIMER

This document is a marketing presentation. It has been prepared by personnel of Solomon Partners or its affiliates and not by Natixis' research department. It is not investment research or a research
recommendation and is not intended to constitute a sufficient basis upon which to make an investment decision. This material is provided for information purposes, is intended for your use only and
does not constitute an invitation or offer to subscribe for or purchase any of the products or services mentioned. Any pricing information provided is indicative only and does not represent a level at
which an actual trade could be executed. Natixis may trade as principal or have proprietary positions in securities or other financial instruments that are the subject of this material. It is intended only to
provide observations and views of the said personnel, which may be different from, or inconsistent with, the observations and views of Natixis analysts or other Natixis sales and/or trading personnel, or
the proprietary positions of Natixis. Observations and views of the writer may change at any time without notice.

This presentation may contain forward-looking statements and comments relating to the objectives and strategy of Solomon Partners. Any such projections inherently depend on assumptions, project
considerations, objectives and expectations linked to future events, transactions, products and services as well as on suppositions regarding future performance and synergies.

Certain information in this presentation relating to parties other than Solomon Partners or taken from external sources has not been subject to independent verification, and Solomon Partners makes no
warranty as to the accuracy, fairness or completeness of the information or opinions in this presentation. Neither Solomon Partners nor its representatives shall be liable for any errors or omissions or for
any harm resulting from the use of this presentation, the content of this presentation, or any document or information referred to in this presentation.

Nothing in this presentation constitutes investment, legal, accounting or tax advice, or a representation that any investment or strategy is suitable or appropriate to your individual circumstances. Each
individual or entity who receives this document or participates in any future transaction shall be responsible for obtaining all such advice as it thinks appropriate on such matters and shall be responsible
for making its own independent investigation and appraisal of the risks, benefits and suitability of the transactions as to itself. Any discussions of past performance should not be taken as an indication of
future results, and no representation, expressed or implied, is made regarding future results. No person shall have any liability whatsoever (in negligence or otherwise) for any loss arising from any use of
this document or its contents or otherwise arising in connection with this document or any other written or oral communications transmitted to the recipient in relation hereto.

Solomon Partners and/or its affiliates, officers, directors and employees, including persons involved in the preparation or issuance of this material, may, from time to time, have long or short positions in,
and buy or sell, the securities or derivatives mentioned in this material.

The information contained herein may be based in part on hypothetical assumptions and for certain models, past performance. These assumptions have certain inherent limitations, and will be affected
by any changes in the structure or assets for this transaction. This material is confidential and any redistribution is prohibited. Solomon Partners is not responsible for any unauthorized redistribution.
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