5 THINGS YOU MIGHT NOT KNOW @ TARGET
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“..we have gone from being a retailer that just sells food to a retailer that truly
celebrates food. And in doing that, we have made Target a destination for food.”

- Rick Gomez, EVP & Chief Food & Beverage Officer, Q4 FY23 Earnings Call, 3/5/24

.

“Food and beverage has taken on a different role ... over the last several years, we
have been investing in the business .."

“Our food and beverage business has been growing ... our fresh business is doing
incredibly well. We've made big changes to specifications and quality control to deliver
better, fresher product.”

“ID]uring the pandemic ... our food and beverage business through digital
skyrocketed, and we continue to see strong growth in our food and beverage digital
business. \We saw a lot of traction with Drive Up, and during the pandemic we
expanded it to fresh, frozen and adult beverages ...’

‘[Good & Gather] has become the largest own brand at Target ... | would say a lot of
our [food and beverage] growth is because of Good & Gather. In some ways, it has
become a little bit of the crown jewel of our portfolio. It really represents Target at its
best—high quality, on-trend products at an affordable price.”

- Rick Gomez, EVP & Chief Food & Beverage Officer - Winsight Grocery Business, 10/24/23

Source: Company filings, Bloomberg, Winsight and Wall Street Research.
Note: Grocery represents Food & Beverage and Beauty & Household Essentials categories. °.
1) Reflects pro forma sales, including ~400 Winn Dixie and Harvey's stores to be acquired, per announcement in August 2023. oY
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