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2Private and ConfidentialNote: Companies are representative of those who participate in the Solomon-defined sector.

Biometric Monitoring 

Devices

Therapeutic

Connected Health & 

Fitness Devices

Fitness

WellnessPediatric
H&W / Consumer Internet

Marketplaces, Media and Community

Health & Wellness Tech Wearable Medical Devices DTC Healthcare Behavioral Health

Quantified Self

Therapeutic Therapeutic Devices

RPM Devices

Software / App-based

Virtual Training & Coaching DTC Rx

DTC Dx

DTC PDTx

Addiction 

Cessation

Talk Therapy Digital

Hearing Vision Dental

Vitals Diabetes ECG SleepWellness Fitness

Mindfulness Nutrition Women’s 
Health

Fitness 

Tracking

Resp / 

Other

2Private and Confidential



3Private and Confidential 3Private and Confidential



4Private and Confidential

Consumer Healthtech had a mixed return in 1H 2022 – while operationally, many companies continued to perform with double digit growth in Revenue 
and Gross Profit $, macroeconomic headwinds coupled with investor focus on valuations pushed financings and stock prices lower

Note: See following pages for support and definition of index.
Note: YoY represents Year over Year growth (vs. 1H 21). HoH represents Half over Half growth (vs. 2H 21).

Operational Indicators

Notwithstanding certain outliers, sound 

fundamental performance for many 

industry participants points to continued 

growth of the category

Public Comp Indicators

Stock prices and valuations fell across 

Consumer Healthtech with select 

companies demonstrating growth. 

Following several IPOs / deSPAC in 2021, 

1H 2022 saw 1 new public company

Financing Indicators

Transaction Volume 

1H YoY

M&A Indicators

Exit velocity increased as companies 

sought liquidity events amidst worsening 

economic conditions and depressed capital 

raising environment

(24%)

Capital Raised 

1H YoY

(51%)

Revenue Growth

2022E vs. 2021A

+17%

Gross Profit $

2022E vs. 2021A

+11%

Following unprecedented expansion in 

2021, transaction volume and capital 

raised declined in 1H 2022 with investors 

focused on valuation and profitability

Transaction Volume 

1H YoY

+32%

Transaction Volume

1H HoH

+78%

Stock Price Return

Median 1H 2022

(51%)

Stock Price Return

Market Cap Weighted 

1H 2022

(35%)

A
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Total Transactions Total Capital Raised ($M)

1H 22 YoY HoH 1H 22 YoY HoH

Biometric Monitoring 
Devices

9 ▼(25%) ▲ 29% $148 ▼(31%) ▼(44%)

Connected Health & 
Fitness Devices

7 ▼(42%) ▼(22%) 460 ▼(42%) ▲ 10% 

Health & Wellness 
Tech

23 ▬ (4%) ▲ 21% 767 ▼(54%) ▲ 21% 

Wearable Therapeutic 
Devices

4 ▼(33%) ▼(56%) 42 ▼(77%) ▼(85%)

Wearable RPM 
Devices

14 ▲ 75% ▬ -- 329 ▲120% ▼(48%)

DTC Rx 5 ▼(38%) ▼(17%) 427 ▼(57%) ▲ 28% 

DTC Dx 7 ▼(42%) ▲ 17% 188 ▼(83%) ▲ 46% 

DTC PDTx 6 ▼(40%) ▼(40%) 439 ▼(49%) ▼(57%)

Behavioral Health 13 ▼(46%) ▬ 8% 683 ▼(42%) ▼(23%)

Total 88 ▼(24%) ▬ (4%) $3,490 ▼(51%) ▼(24%)

1H 2022 saw a slowdown in financing activity across most Consumer Healthtech subcategories with Wearable RPM devices the lone exception

Source: Publicly available research. 
Note: YoY represents Year over Year growth (vs. 1H 21). HoH represents Half over Half growth (vs. 2H 21).

Summary Financing Activity Selected Transactions

Category Company Lead Investor Raise ($M)

$335

Vision Fund

$200

$192

$150

$105

$57

$55

$40

B
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The negative trend in Consumer Healthtech financing activity was most acute in Q2 2022 amidst a challenging macroeconomic and equity market 
environment

Source: Publicly available research. 

Capital Raised ($M)

Transaction Volume 

B
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Exit velocity increased as companies sought liquidity events amidst worsening economic conditions and depressed capital raising environment

Source: Publicly available research. 
Note: YoY represents Year over Year growth (vs. 1H 21). HoH represents Half over Half growth (vs. 2H 21). Solomon Partners logo indicates that Solomon or a Natixis-affiliate organization advised on the transaction.

Summary M&A Activity Selected Transactions

Category Acquiror Target Ent. Value

$1,939

$1,025

$304

$168

$138

ND

ND

ND

C
Total Transactions

1H 22 1H 21 YoY 2H 21 HoH

Biometric Monitoring 
Devices

-- 2 ▼(99%) 1 ▼ (99%)

Connected Health & 
Fitness Devices

5 3 ▲ 67% 1 ▲ 400% 

Health & Wellness 
Tech

20 8 ▲ 150% 13 ▲ 54% 

Wearable Therapeutic 
Devices

4 -- ▲100% -- ▲ 100% 

Wearable RPM 
Devices

-- 4 ▼(99%) 2 ▼ (99%)

DTC Rx 3 2 ▲ 50% 1 ▲ 200% 

DTC Dx 2 3 ▼(33%) 1 ▲ 100% 

DTC PDTx 1 4 ▼(75%) 1 ▬ --

Behavioral Health 6 5 ▲ 20% 3 ▲ 100% 

Total 41 31 ▲ 32% 23 ▲ 78% 

Lakeshore 
Acquisition I SPAC
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Largest uptick in M&A occurred in Q1 2022 ahead of equity market dislocation

Source: Publicly available research.

Transaction Volume
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Stock prices and valuations fell across Consumer Healthtech…

Source: Median of Public Filings and Capital IQ as of June 30, 2022. See following pages for support and definition of each group of public companies.

D
2022 YTD Stock Price Return EV / CY2022 Revenue EV / CY2022 EBITDA

Since 12/31/21 Since 12/31/21

(70%)

(56%)

(54%)

(51%)

(34%)

(34%)

DTC Rx / Dx / PDTx

Consumer Internet -
Health

At-home Wearable
Devices

Consumer Healthtech

Telemedicine / Other
Virtual Care

Smart Fitness & Biometric
Monitoring Devices

1.0 x 

1.6 x 

1.9 x 

2.0 x 

2.0 x 

4.0 x 

(55%)

(43%)

(41%)

(55%)

(30%)

(51%)

Smart Fitness &
Biometric Monitoring

Devices

Telemedicine / Other
Virtual Care

DTC Rx / Dx / PDTx

Consumer Healthtech

Consumer Internet -
Health

At-home Wearable
Devices

NA

10.4 x 

11.3 x 

13.7 x 

14.3 x 

15.4 x 

--

(19%)

(4%)

(9%)

(59%)

(25%)

DTC Rx / Dx / PDTx

Consumer Internet -
Health

Smart Fitness &
Biometric Monitoring

Devices

Consumer Healthtech

Telemedicine / Other
Virtual Care

At-home Wearable
Devices
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…However, robust growth in Revenue, Gross Profit and EBITDA indicate continued operational strengths

Source: Public Filings and Capital IQ as of June 30, 2022. See following pages for support and definition of each group of public companies.

D
2022E Revenue Growth (Median) 2022E Gross Profit $ Growth (Cumul.) 2022E EBITDA $ Growth (Cumul.)

Gross Margin (Median) EBITDA Margin (Median)

9% 

16% 

17% 

19% 

24% 

35% 

Consumer Internet -
Health

Smart Fitness &
Biometric Monitoring

Devices

Consumer Healthtech

At-home Wearable
Devices

Telemedicine / Other
Virtual Care

DTC Rx / Dx / PDTx

2% 

11% 

11% 

12% 

12% 

23% 

57% 

63% 

46% 

50% 

46% 

Consumer Internet -
Health

Consumer Healthtech

At-home Wearable
Devices

Smart Fitness &
Biometric Monitoring

Devices

DTC Rx / Dx / PDTx

Telemedicine / Other
Virtual Care

NA

NA

10% 

12% 

16% 

20% 

(77%)

(9%)

22% 

6% 

18% 

(1%)

DTC Rx / Dx / PDTx

Telemedicine / Other
Virtual Care

Consumer Internet -
Health

Consumer Healthtech

At-home Wearable
Devices

Smart Fitness &
Biometric Monitoring

Devices



11Private and ConfidentialSource: Public Filings and Capital IQ. Financials in USD, Millions except per share data.

D
Price Stock Price Performance Equity Enterprise Revenue % Rev Growth EV / Revenue Gross Margin EV / EBITDA

Company Name 6/30/22 1-Mo 3-Mo 6-Mo LTM 2Yr Max Value Value CY2022 CY2022 CY2023 CY2022 CY2023 CY2022 CY2023 CY2022 CY2023

At-home Wearable Devices

Align Technology $236.67 (17%) (46%) (64%) (61%) (68%) $18,651 $17,530 $4,197 6% 19% 4.2 x 3.5 x 73% 74% 15.4 x 12.5 x

Bausch+Lomb 15.24 (14%) IPO IPO IPO IPO 5,334 7,500 3,779 0% 5% 2.0 x 1.9 x 61% 61% 9.9 x 9.0 x

DarioHealth 6.14 (10%) 3% (52%) (71%) (80%) 135 79 34 66% 34% 2.3 x 1.7 x 57% 60% NM NM

DexCom 74.53 3% (43%) (45%) (30%) (54%) 29,253 28,593 2,921 19% 20% 9.8 x 8.1 x 65% 66% 41.0 x 32.3 x

EssilorLuxottica 149.38 (6%) (16%) (24%) (8%) (26%) 65,667 76,678 24,536 18% 6% 3.1 x 3.0 x 63% 63% 13.0 x 12.0 x

Insulet Corp 217.94 (7%) (17%) (19%) (21%) (32%) 15,112 15,818 1,231 12% 21% 12.8 x 10.6 x 68% 68% NM NM

iRhythm Technologies 108.03 (23%) (29%) (8%) 63% (60%) 3,218 3,044 418 30% 19% 7.3 x 6.1 x 69% 71% NM NM

Masimo 130.67 (9%) (16%) (56%) (46%) (57%) 7,253 6,533 2,038 64% 21% 3.2 x 2.7 x 56% 55% 15.1 x 12.9 x

Senseonics 1.03 (11%) (46%) (63%) (73%) (80%) 477 399 18 30% 91% 22.4 x 11.7 x 34% 7% NA NA

SmileDirectClub 1.04 (29%) (61%) (57%) (88%) (93%) 126 364 615 (4%) 16% 0.6 x 0.5 x 73% 74% NM NM

Sonova 318.36 (13%) (21%) (15%) (13%) (24%) 19,448 20,386 2,769 (19%) 61% 7.4 x 4.6 x 72% 73% 18.8 x 15.6 x

Tandem Diabetes 59.19 (16%) (49%) (61%) (39%) (61%) 3,786 3,432 858 22% 21% 4.0 x 3.3 x 54% 56% NM 43.2 x

Warby Parker 11.26 (36%) (69%) (76%) IPO IPO 1,294 1,064 653 21% 25% 1.6 x 1.3 x 59% 59% 28.0 x 17.1 x

Mean (15%) (34%) (45%) (35%) (58%) 21% 28% 6.2 x 4.5 x 62% 61% 20.2 x 19.3 x

Median (13%) (36%) (54%) (39%) (60%) 19% 21% 4.0 x 3.3 x 63% 63% 15.4 x 14.2 x

Smart Fitness & Biometric Monitoring Devices

Catapult Sports $0.57 (13%) (43%) (46%) (59%) (65%) $128 $107 $104 66% 0% 1.0 x 1.0 x 76% 77% NM NM

Garmin 98.25 (7%) (18%) (28%) (32%) (45%) 18,975 15,943 5,486 10% 7% 2.9 x 2.7 x 58% 58% 11.3 x 10.0 x

Johnson Health Tech 1.83 1% (1%) (3%) (35%) (46%) 554 1,052 1,210 17% NA 0.9 x NA 46% NA NA NA

Owlet 1.70 (62%) (61%) (34%) (83%) (84%) 193 142 119 56% 88% 1.2 x 0.6 x 43% 46% NM NM

Peloton 9.18 (37%) (68%) (75%) (93%) (95%) 3,097 3,073 3,460 (16%) 3% 0.9 x 0.9 x 37% 40% NM NM

Technogym 6.50 (14%) (16%) (26%) (42%) (48%) 1,309 1,210 742 16% 14% 1.6 x 1.4 x 67% 67% 9.0 x 7.5 x

Zepp Health 1.85 (10%) (36%) (63%) (84%) (91%) 464 512 921 (1%) 15% 0.6 x 0.5 x 22% 24% 15.9 x 6.3 x

Mean (20%) (35%) (40%) (61%) (67%) 21% 21% 1.3 x 1.2 x 50% 52% 12.1 x 7.9 x

Median (13%) (36%) (34%) (59%) (65%) 16% 11% 1.0 x 0.9 x 46% 52% 11.3 x 7.5 x
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D
Price Stock Price Performance Equity Enterprise Revenue % Rev Growth EV / Revenue Gross Margin EV / EBITDA

Company Name 6/30/22 1-Mo 3-Mo 6-Mo LTM 2Yr Max Value Value CY2022 CY2022 CY2023 CY2022 CY2023 CY2022 CY2023 CY2022 CY2023

Consumer Internet - Health

Beachbody $1.20 (44%) (46%) (50%) (88%) (92%) $373 $306 $769 (12%) 6% 0.4 x 0.4 x 57% 64% NM NM

Doximity 34.82 (2%) (33%) (32%) (40%) (66%) 6,737 5,939 412 30% 33% 14.4 x 10.9 x 89% 89% 35.6 x 25.0 x

GoodRx 5.92 (27%) (69%) (82%) (84%) (90%) 2,347 2,163 824 11% 21% 2.6 x 2.2 x 93% 93% 10.4 x 7.7 x

Sharecare 1.58 (44%) (52%) (67%) (83%) (87%) 556 363 476 15% 16% 0.8 x 0.7 x 50% 53% 11.8 x 6.0 x

WW International 6.39 (8%) (38%) (62%) (82%) (84%) 449 1,744 1,109 (9%) 1% 1.6 x 1.6 x 61% 61% 8.4 x 8.0 x

Ziff Davis 74.53 (4%) (25%) (33%) (46%) (49%) 3,525 3,781 1,515 7% 8% 2.5 x 2.3 x 86% 87% 6.9 x 6.3 x

Mean (21%) (44%) (54%) (71%) (78%) 7% 14% 3.7 x 3.0 x 73% 74% 14.6 x 10.6 x

Median (18%) (42%) (56%) (83%) (86%) 9% 12% 2.0 x 1.9 x 74% 75% 10.4 x 7.7 x

DTC Rx / Dx / PDTx

23andMe $2.48 (13%) (36%) (64%) (79%) (86%) $1,114 $561 $291 16% (7%) 1.9 x 2.1 x 50% NA NM NM

Cue Health 3.20 (42%) (51%) (75%) IPO IPO 472 51 426 (31%) 4% 0.1 x 0.1 x 43% 42% NM NM

Hims & Hers 4.53 11% (15%) (29%) (58%) (81%) 933 730 422 60% 23% 1.7 x 1.4 x 74% 75% NM NM

Invitae 2.44 (39%) (71%) (84%) (93%) (96%) 559 1,279 622 35% 36% 2.1 x 1.5 x 40% 44% NM NM

Pear Therapeutics 1.54 (61%) (70%) (70%) (84%) (85%) 213 102 21 398% 321% 4.8 x 1.1 x 57% 61% NM NM

Mean (29%) (49%) (64%) (79%) (87%) 96% 75% 2.1 x 1.2 x 53% 56% NA NA

Median (39%) (51%) (70%) (82%) (85%) 35% 23% 1.9 x 1.4 x 50% 53% NA NA
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D
Price Stock Price Performance Equity Enterprise Revenue % Rev Growth EV / Revenue Gross Margin EV / EBITDA

Company Name 6/30/22 1-Mo 3-Mo 6-Mo LTM 2Yr Max Value Value CY2022 CY2022 CY2023 CY2022 CY2023 CY2022 CY2023 CY2022 CY2023

Telemedicine / Other Virtual Care

American Well $4.32 12% 2% (29%) (66%) (90%) $1,150 $497 $278 10% 16% 1.8 x 1.5 x 42% 45% NM NM

Babylon 0.98 (7%) (75%) (84%) (90%) (92%) 409 422 1,078 234% 41% 0.4 x 0.3 x 5% 8% NM NM

DocGo 7.14 (5%) (23%) (21%) (28%) (34%) 718 550 410 29% 16% 1.3 x 1.2 x 35% 37% 14.3 x 10.4 x

Talkspace 1.70 21% (2%) (14%) (80%) (86%) 264 80 126 11% 28% 0.6 x 0.5 x 50% 53% NM NM

Teladoc 33.21 (7%) (55%) (65%) (80%) (89%) 5,353 6,068 2,430 20% 20% 2.5 x 2.1 x 67% 68% 24.5 x 18.7 x

WELL Health 2.38 (25%) (38%) (39%) (65%) (67%) 530 863 410 75% 10% 2.1 x 1.9 x 54% 54% 11.3 x 9.6 x

Mean (2%) (32%) (42%) (68%) (76%) 63% 22% 1.5 x 1.2 x 42% 44% 16.7 x 12.9 x

Median (6%) (30%) (34%) (73%) (87%) 24% 18% 1.6 x 1.4 x 46% 49% 14.3 x 10.4 x

Consumer Healthtech Mean (17%) (37%) (48%) (58%) (70%) 36% 30% 3.6 x 2.7 x 57% 58% 16.7 x 14.2 x

37 Companies Median (13%) (38%) (51%) (65%) (80%) 17% 19% 2.0 x 1.6 x 57% 61% 13.7 x 10.4 x
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3 companies are awaiting public listing or deSPAC; Micro-Cap stocks continue to be challenged by selling pressure

Source: Public Filings and Capital IQ. Financials in USD, Millions except per share data.

D
Price Stock Price Performance Equity Enterprise Revenue % Rev Growth EV / Revenue Gross Margin EV / EBITDA

Company Name 6/30/22 1-Mo 3-Mo 6-Mo LTM 2Yr Max Value Value CY2022 CY2022 CY2023 CY2022 CY2023 CY2022 CY2023 CY2022 CY2023

Micro-Cap (Defined as Market Cap and Enterprise Value <$100m)

At-home Wearable Devices

Biotricity 1.77 74% (26%) (59%) (44%) (62%) $91 $87 $15 125% 198% 5.8 x 1.9 x 57% 62% NM NM

Dynatronics 0.61 (14%) (18%) (39%) (49%) (62%) 11 19 45 (3%) 9% 0.4 x 0.4 x 27% 29% NA NA

Eargo 0.75 (42%) (86%) (85%) (98%) (99%) 30 (44) 119 272% 31% NM NM 71% 68% 2.5 x NM

Kits Eyecare 1.71 8% (15%) (21%) (70%) (76%) 53 56 83 30% 17% 0.7 x 0.6 x 32% 34% 31.5 x 11.1 x

SomnoMed 0.83 (20%) (38%) (49%) (45%) (54%) 69 63 53 18% 17% 1.2 x 1.0 x NA NA 20.5 x 8.5 x

Vivos Therapeutics 1.29 (31%) (51%) (46%) (74%) (87%) 30 12 16 (4%) 40% 0.7 x 0.5 x 73% 75% NA NA

Smart Fitness & Biometric Monitoring Devices

Movano 2.39 3% (14%) (29%) (53%) (64%) 78 51 NA NA NA NA NA NA NA NA NA

Nautilus 1.75 (20%) (58%) (73%) (90%) (94%) 55 72 402 (36%) 8% 0.2 x 0.2 x 26% 33% NM NM

DTC Rx / Dx / PDTx

HealthBeacon 4.81 15% (5%) (26%) IPO IPO 82 54 11 397% 127% 4.7 x 2.1 x 43% 60% NM 10.4 x

LifeMD 2.04 (11%) (42%) (50%) (83%) (93%) 63 41 134 44% 24% 0.3 x 0.2 x 82% 81% NM 4.7 x

S-1 Filed S-1 Filed Category

Rotech Healthcare 7/6/21 At-home Wearable Devices

Pending SPAC Signed Category

Akili Therapeutics 1/26/22 DTC Rx / Dx / PDTx $1,000 $600

ProSomnus 5/10/22 At-home Wearable Devices $199 $168
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• Founded in 1989, we are a leading financial advisory 
firm with a legacy as one of the first independent 
investment banks

• We offer unmatched industry knowledge in the sectors 
we cover, providing comprehensive strategic solutions 
tailored to generate long-term shareholder value

• We offer the experience of a boutique culture with the 
international reach and capabilities of a global bank

‒ Solomon is an affiliate of Natixis, part of Groupe 
BPCE, a top ten European and top 20 global bank

Solomon Partners (“Solomon”) is 
an independently operated 
investment bank with proprietary 
access to global financing 
capabilities and international 
coverage through our parent 
company, Natixis

175+
Employees

125+
Investment 

Bankers

13
Senior

Advisors

27
Managing
Directors

3
Offices

12
Industry 

Capabilities
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Focused coverage at the nexus of digital health, branded consumer and technology

Healthcare Technology

Virtual Care & Telemedicine

Payer / Provider / Employer-Tech

Medical Technology & Devices

Pharmacy & Pharmacy Services

Tools & Diagnostics

Outsourced Device / Pharma Services

Healthcare Services

Automotive & Powersports

Beauty, Health & Wellness

Branded Apparel, Footwear & Accessories

Consumer Products

E-commerce, Omnichannel & Traditional Retail

Grocery & Food Retail

Luxury & Jewelry

Restaurants

Biometric Monitoring Devices

Connected Health & Fitness Devices

Health & Wellness Tech

Wearable Therapeutic Devices

Wearable RPM Devices

DTC Rx / Dx

Digital Therapeutics

Behavioral Health

Healthcare Coverage Consumer Retail CoverageConsumer Healthtech Coverage

Technology & Media Coverage
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Consumer Healthtech

Global Network

Healthcare

Consumer Healthtech effort supported by Solomon’s well-connected network of strategic and sponsor relationships across healthcare, consumer retail 
and technology & media industries

Consumer Retail

Eric Bormel
Consumer Healthtech

(o) 646.378.4063 | (c) 410.404.0204

Eric.Bormel@solomonpartners.com

Jon Hammack
Med Tech

Group Head

Ryan Stewart
Healthcare Tech / Services

Ko Kobayashi
Healthcare Tech / Services

Brandon Yoshimura
Direct-to-Consumer

Cathy Leonhardt
Retail & Apparel

Group Co-Head

Jeffrey Derman
Enthusiast Sports

David Shiffman
Retail & Apparel

Group Co-Head

Irina Adler
Beauty, Health & Wellness

Flore Gimello
Health & Wellness

Financial SponsorsProduct Leadership

Technology & Media

10 Years of Experience at the Intersection of 

Digital Health and Branded Consumer

Selected Company Clients

Selected Sponsor Clients

Joseph Stein
Capital Markets

Peter Solomon
Founder & Chairman

Marc Cooper
Chief Executive Officer

Jeff Jacobs
M&A & Fairness Committee

Rich Brail
Technology, Media & Telecom

Chairman of M&A

Nate Stulman
FinTech

Mark Boidman
Media & Entertainment

Sash Rentala
Financial Sponsors

Tucker Laurens
Financial Sponsors

Firm Leadership
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Served as financial advisor to 
Conair

Sold to

MAY 2021

Served as financial advisor to
Dr. Organic (The Bountiful Co.)

Sale of 

AUGUST 2021

to

( )/

OCTOBER 2021

Served as financial advisor to 
Gryphon Investors

Sale to

Served as financial advisor to New 
Mountain Capital

NOVEMBER 2020

Acquired

Served as financial advisor
to Pharmaca

Sale to

AUGUST 2021

Served as financial advisor 
to GoodRx

Received significant 
investment from

OCTOBER 2015MAY 2017

Served as financial advisor 
to Nutraceutical International

$446,000,000

Sale to

MAY 2015
$179,500,000

Served as advisor 
to the founders of SoulCycle

Sold minority interest to

AUGUST 2018 / MAY 2018

Served as advisor 
to Weight Watchers

Block and Re-IPO

$595mm / $456mm

Acquired

JANUARY 2020

$3,700,000,000

Served as financial advisor 
to Natura

AUGUST 2017

Served as financial advisor 
to KKR

Acquired

$3,000,000,000

Served as financial advisor to 
Under Armour

Sale of

DECEMBER 2020

$345,000,000

to

OCTOBER 2021

Served as financial advisor 
to Truepill

$142,000,000

Series D investment 
at $1.6B valuation

DECEMBER 2013
$150,000,000

Acquired

Served as financial advisor 
to Under Armour

AUGUST 2016

Sale to

Served as financial advisor 
to Skullcandy

$196,600,000

FEBRUARY 2022

Served as financial advisor 
to 8fit

Sale to

SEPTEMBER 2020

Served as exclusive financial 
advisor to withings

Received growth financing from

$60,000,000

Serving as financial advisor 
to ProSomnus

MAY 2022 (PENDING)

Merged with

Lakeshore 
Acquisition I SPAC

$168,000,000 $1,025,000,000

Served as financial advisor to
Sound United

APRIL 2022

Sale to

APRIL 2022

Served as financial advisor 
to Gymlib

Sale to

Note: Includes transactions by Solomon bankers at prior firms, and Solomon / Natixis-affiliate organizations.

Expertise across:

✓ Consumer Healthtech verticals

✓ Product types (consumer products 
medical devices, software, tech-
enabled services) 

✓ Go-to-market strategies (DTC, B2B, 
physician prescribed)

✓ Client ownership (founder-owned, 
PE/VC-backed, publicly listed)

✓ Advisory role (sellside, buyside, 
deSPAC, capital raise, restructuring)
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This document is a marketing presentation. It has been prepared by personnel of Solomon Partners
or its affiliates and not by Natixis’ research department. It is not investment research or a research
recommendation and is not intended to constitute a sufficient basis upon which to make an
investment decision. This material is provided for information purposes, is intended for your use
only and does not constitute an invitation or offer to subscribe for or purchase any of the products or
services mentioned. Any pricing information provided is indicative only and does not represent a
level at which an actual trade could be executed. Natixis may trade as principal or have proprietary
positions in securities or other financial instruments that are the subject of this material. It is
intended only to provide observations and views of the said personnel, which may be different from,
or inconsistent with, the observations and views of Natixis analysts or other Natixis sales and/or
trading personnel, or the proprietary positions of Natixis. Observations and views of the writer may
change at any time without notice.

This presentation may contain forward-looking statements and comments relating to the objectives
and strategy of Solomon Partners. Any such projections inherently depend on assumptions, project
considerations, objectives and expectations linked to future events, transactions, products and
services as well as on suppositions regarding future performance and synergies.

Certain information in this presentation relating to parties other than Solomon Partners or taken
from external sources has not been subject to independent verification, and Solomon Partners
makes no warranty as to the accuracy, fairness or completeness of the information or opinions in
this presentation. Neither Solomon Partners nor its representatives shall be liable for any errors or
omissions or for any harm resulting from the use of this presentation, the content of this
presentation, or any document or information referred to in this presentation.

Nothing in this presentation constitutes investment, legal, accounting or tax advice, or a
representation that any investment or strategy is suitable or appropriate to your individual
circumstances. Each individual or entity who receives this document or participates in any future
transaction shall be responsible for obtaining all such advice as it thinks appropriate on such
matters and shall be responsible for making its own independent investigation and appraisal of the
risks, benefits and suitability of the transactions as to itself. Any discussions of past performance
should not be taken as an indication of future results, and no representation, expressed or implied,
is made regarding future results. No person shall have any liability whatsoever (in negligence or
otherwise) for any loss arising from any use of this document or its contents or otherwise arising in
connection with this document or any other written or oral communications transmitted to the
recipient in relation hereto.

Solomon Partners and/or its affiliates, officers, directors and employees, including persons involved
in the preparation or issuance of this material, may, from time to time, have long or short positions
in, and buy or sell, the securities or derivatives mentioned in this material.

The information contained herein may be based in part on hypothetical assumptions and for certain
models, past performance. These assumptions have certain inherent limitations, and will be affected
by any changes in the structure or assets for this transaction. This material is confidential and any
redistribution is prohibited. Solomon Partners is not responsible for any unauthorized redistribution.


